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The problem in this study is that there have been several cases of financial
statement manipulation in manufacturing sector companies listed on the Indonesia
Stock Exchange, where the findings include inventory overstatement, transaction
manipulation, and fictitious transactions causing the financial statements to no
longer reflect the company's actual financial condition. This study aims to identify,
analyze, and explain the effect of Corporate Social Responsibility, stock price, and
sales growth on earnings quality with profitability as an intervening variable.

The population in this study consists of manufacturing companies listed on
the Indonesia Stock Exchange from 2022 to 2024. The sampling technique used is
purposive sampling, resulting in a final sample of 84 companies. The data analysis
technique in this study is path analysis with a Structural Equation Modeling (SEM)
approach using the assistance of SmartPLS 4.0 software.

The results of the study show that corporate social responsibility does not
affect the earnings quality, stock price does not affect the earnings quality, sales
growth affects the earnings quality, corporate social responsibility does not affect
profitability, stock price affects profitability, sales growth does not affect
profitability, profitability does not affect the earnings quality, corporate social
responsibility does not affect the earnings quality through profitability, stock price
does not affect the earnings quality through profitability, and sales growth does not
affect the earnings quality through profitability.

The conclusion of this study is that corporate social responsibility, stock
price, and profitability have no effect on earnings quality, while sales growth does.
Corporate social responsibility and sales growth have no effect on profitability,
while stock price does. Corporate social responsibility, stock price, and sales
growth  do  not affect earnings  quality  through  profitability.
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Permasalahan dalam penelitian ini adalah terdapat beberapa kasus
manipulasi laporan keuangan pada perusahaan sektor manufaktur yang terdaftar di
Bursa Efek Indonesia, dimana temuannya mencakup penggelembungan persediaan,
rekayasa transaksi, dan pencatatan fiktif yang menyebabkan laporan keuangan
perusahaan tidak mencerminkan kondisi sebenarnya. Penelitian ini bertujuan untuk
mengidentifikasi, mengkaji dan menjelaskan pengaruh corporate social
responsibility, harga saham dan pertumbuhan penjualan terhadap kualitas laba
dengan profitabilitas sebagai variabel intervening.

Populasi dalam penelitian ini adalah perusahaan manufaktur yang terdaftar
di Bursa Efek Indonesia tahun 2022-2024. Teknik pengambilan sampel yang
digunakan adalah purposive sampling sehingga diperoleh sampel penelitian
sebanyak 84 perusahaan. Teknik analisis data dalam penelitian ini adalah analisis
jalur dengan pendekatan Structural Equation Modeling (SEM) yang menggunakan
bantuan software SmartPLS 4.0.

Hasil penelitian menunjukkan corporate social responsibility tidak
berpengaruh terhadap kualitas laba, harga saham tidak berpengaruh terhadap
kualitas laba, pertumbuhan penjualan berpengaruh terhadap kualitas laba,
corporate social responsibility tidak berpengaruh terhadap profitabilitas, harga
saham berpengaruh terhadap profitabilitas, pertumbuhan penjualan tidak
berpengaruh terhadap profitabilitas, profitabilitas tidak berpengaruh terhadap
kualitas laba, corporate social responsibility tidak berpengaruh terhadap kualitas
laba melalui profitabilitas, harga saham tidak berpengaruh terhadap kualitas laba
melalui profitabilitas, dan pertumbuhan penjualan tidak berpengaruh terhadap
kualitas laba melalui profitabilitas.

Kesimpulan penelitian ini adalah corporate social responsibility, harga
saham dan profitabilitas tidak berpengaruh terhadap kualitas laba, sedangkan
pertumbuhan penjualan berpengaruh terhadap kualitas laba. Corporate social
responsibility dan pertumbuhan penjualan tidak berpengaruh terhadap profitabilitas,
sedangkan harga saham berpengaruh terhadap profitabilitas. Corporate social
responsibility, harga saham dan pertumbuhan penjualan tidak berpengaruh terhadap
kualitas laba melalui profitabilitas.
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