TABLE OF CONTENTS

ABSTRACT ettt e et e e s i
ACKNOWLEDGEMENTS ... .ottt I
TABLE OF CONTENTS ..ottt ettt et e e v
LIST OF FIGURESK.... .. Bme.. .. o A B e vi
LIST OF TABLIES #8m™.........coveeen g ienenrennenennes s Sl B e crenecsecnneneesenns vii
LIST OF ARPENDRCES. .o il Wi S O e viii
CHAPTER | INTRODUCTION ...oiiiiiiiiiiiie it 1
A.  The Background of The StUY ........ccccooiiiiiiii i e 1
B. The Problems of The StUAY ......ccoviiiiiiiee e 6
C. The Objective 0f The StUAY .......ccoiiiiiie et 6
D. The Significance of The STUAY ........cccviiiiiiiiec e 7
E.  The Scope 0f The StUY.......ccoviiiiiiiiie e 8
CHAPTER Il REVIEW OF LITERATURE ...t 9
A. The TheoreticalFramework...... .o ......... #f J gl o o 9
1. The-Befinition pf GendeR: .5 s .. et e e 9

2. Critical Discourse ANAlYSIS.........cceiiiiiiiiieiie e 12

3. AGVEITISEMENTS ... 17

4. The Image of Gender Construction in Advertisement.............ccccceeevvveeiieeecneeenn, 19

B.  The Relevant STUIES ..........ooiiiiiiiiei e 21
C. The Conceptual FrameWOrK ...........c.coiuiiiiiieiiee e 22



CHAPTER 11l RESEARCH METHODOLOGY ....cccoviiiiiiiiiicieeeee e 25

A. The ReSearch 0 DESIGN .......uiiiiiiiiiii e 25
B.  The SOUICE OF DALA........cciiiiiieiiiiiieit e 26
C. The Technique of ColleCting Data...........cccuerviiiiieiiiiiieiieie e 27
D. The Technique of ANalyzing Data.........c.ceoiuieriiiiiiiieiieeeeee e 27
CHAPTER IV RESEARCH FINDINGS AND DISCUSSIONS ........ccccooiiieenn 29
A, TheData... # . ... . % e e, 29
B.  The Data ANAIYSIS ......ciuviiiiiiieiie ittt 29
C. Reseangh FIREINGS ..ol i eeeenee e bt oo TR e 48
D. Discugsions........ /i . T S S Al B 50
CHAPTER V CONCLUSIONS AND SUGGESTIONS.........ccooiiiiiiieeieeee 51
AL CONCIUSIONS. ...ttt 51
B.  SUGOESTIONS ...ttt e e e e e e an 52
REFERENCES ... 8. 0 N 53
APPENDICES. ... .. 57
A. Table SQUITE-Bf Data T . .oovoeeerrerneniiin s o s s s samge gaimg s s se e srsssessanas 57
B. TablE @i-Data"Analysis e ... [ L A AT 58



