
 

iv
 

TABLE OF CONTENTS 

ACKNOWLEDGMENT ....................................................................................... i 

ABSTRACT ........................................................................................................... ii 

TABLE OF CONTENTS ..................................................................................... iv 

LIST OF TABLE  ............................................................................................... vi 

CHAPTER I INTRODUCTION .......................................................................... 1 

A. Background of the Study ............................................................................... 1 

B. The Research Problem of the Study .............................................................. 3 

C. The Objectives of the Study .......................................................................... 4 

D. The Scope of the Study .................................................................................. 4 

E. The Significance of the Study........................................................................ 4 

CHAPTER II REVIEW OF RELATED LITERATURE ................................. 5 

A. Theoretical Framework .................................................................................. 5 

1. Pragmatics ................................................................................................. 5 

a. Cooperative Principle ........................................................................... 5 

1. Observance maxim .......................................................................... 6 

a. Maxim of Quantity ................................................................... 6 

b. Maxim of Quality ..................................................................... 6 

c. Maxim of Relation .................................................................... 7 

d. Maxim of Manner ..................................................................... 7 

2. Non-observance Maxim ....................................................................... 7 

A. Types of Flouting Maxim ............................................................. 7 

1. Flouting Maxim of Quality ....................................................... 8 

2. Flouting Maxim of Quantity ..................................................... 8 

3. Flouting Maxim of Relevance .................................................. 9 

4.    Flouting Maxim of Manner  ................................................. 10 

B. Strategies of Flouting Maxim ..................................................... 10 

1. Strategy to Flout Maxim of Quality ....................................... 11 

2. Strategy to Flout Maxim of Quantity ..................................... 12 

3. Strategy to Flout Maxim of Relevance................................... 13



 

v
 

4. Strategy to Flout Maxim of Manner ....................................... 13 

2. Stand-up Comedy ........................................................................... 13 

3. Netflix............................................................................................. 14 

B. Chris Rock‘s ‗Selective Outrage‘ Stand-up Comedy .................................. 15 

C. Conceptual Framework ................................................................................ 16 

D. Previous Studies .......................................................................................... 17 

CHAPTER III RESEARCH METHODOLOGY ............................................ 22 

A. Research Design .......................................................................................... 22 

B. Data and Source of Data .............................................................................. 22 

C. The Techniques of Collecting Data ............................................................. 22 

D. The Techniques of Analyzing Data ............................................................. 23 

CHAPTER IV FINDINGS AND DISCUSSIONS ............................................ 24 

A. Data Analysis ............................................................................................... 24 

1. Types of flouting maxim ................................................................. 25 

2. Strategies (The Flouting of Conversational Maxims that cause    

     Humorous Effect) ........................................................................... 45 

B. Research findings......................................................................................... 56 

C. Discussion .................................................................................................... 66 

CHAPTER V CONCLUSION AND SUGGESTION ...................................... 69 

A. Conclusion ................................................................................................... 69 

B. Suggestion ................................................................................................... 70 

REFERENCES .................................................................................................... 71 


