TABLE OF CONTENTS

Page
ACKNOWLEBDGEMEN T S™ilk. ... [0 ik fesnee e bt gooetecnsneeneeeo 0MHaeerecneees i
ABSTIRACT oM. o icrneerreeneeernersrnncoses T P ..o T .. il
ABSTRARGE.".............cccoovvveevuneontoed@leesessuecsseessanssseasssesssasessyPosssesseees v
TABLE OF CONTENTS ..ottt ettt \%
LISE @HITABEES:. . 500i.........oooeeeveecereeerneecresesseeshtssnaboesiliiatensee oo quuill ix
LIS@F FIGURESEL. . W0L........ o0 S ... 000 00000 .......... oo Xi
LISE@F ABPENBICESE. Tk, ... . .. e e oo xii
CHAPTER 1: INTRODUCTION

1.1 The Background of the Study...........coccovviieiiiiieenninn. 1
1.2 The Problems of the Study ........cccccevviiiiiiiiiiiiiniinn. 6
1.3 The Objectives of the Study ......ccceeveeviiiiieiiiiiieeeeee. 6
1.4 The Scope of the study .......c.ooveeviiiiieiiiiieeeciieeeeee, 7
1.5 The Significance of the study ..........cccovvveeiriiiieenninn.. 7

CHAPTER 11 : REVIEW OF LITERATURE
" LFSyeTotaiC/Blnetional Lifguistics/ ..} . L  F # D
2.2 Thematic Structure : Theme and Rheme ..................... 9
2.2.1 TREME ... 10
2.2.1.1 Simple Themes ........ccccocvvereevniireeennnnnn. 11
2.2.1.2 Marked and Unmarked Themes ............ 13



2.3 Grammatical Metaphor ............ccccceeeeeiiiiiiiniinieeeennnnen,
2.4 Theme and Mood .........cccoeviiiiniiiinieeiiieieneeeeeee
2.4.1 Theme in Declarative Clauses .........c.ccccevvueeennnnen.
2.4.2 Theme in Interrogative Clauses ............cccceeeennee.
2.4.3 Theme in Imperative Clauses .........ccccceeevveeenunen.
2.5 Other Characteristic Themes .........ccccovcveiviieiniiennnnn.
2.5.1 Typically Thematic: Conjunctive and Modal
ERNCT .. 0. oo NI, .. .. ..o
2.5.2 Obligatorily Thematic: Conjunctive and Relative
2.6 Thematic Progression ...........cccoeeevveeeeriiiieeeniiiieeennnen,
2.6.1 The Constant Theme Pattern ..........cc.ccccevueeennnen.
2.6.2 The Linear Theme Pattern ............cccocueeevieeennnen.
2.6.3 The Split Rheme Pattern .............cccceeeviniieeennnne.
2.6.4 Derived Themes ........cccoocveeevieeeniieeniieenieenee.
2.7 Information Structure: Given and New Information ....
2.8 Ellipsis and Substitution ........cc.ccccceeeeviiviieeenniieeeennnnen.
VOGNS ot o . L SN A D
Ze 10-MetBfUREtIOBG TR ... orrree Buassasdteeeererercrorercnarerorarerone]

2.10.1 Clauses as a Message, as an Exchange and as
a Representation ............ccceeeevieeenniieeeennnennnn.

2.11 Discourse and Text and Context ........ceeeeeeeeueeeeennnnn..

2.11.1 Discourse and TeXt ....couuveeeeimmeeeeeeieeeeeeieeeeeeenn,

Vi

15

18

18

19

19

20

a

22

22

25

26

26

27

28

29

30



CHAPTER III :

CHAPTERIV:

2. LT 2 CONIEXE wvutiieeeiee et e e 35

21121 Field oo 36
2980 ) NEney N B S B 37
2.11.23 MOdE ...oveenerrereenees iy 0P ... . .. 37
2.12 AdVETtiISEMENES ..eevuevieiiiieeiiieeiiieeniieeenie e s 37
2.12.1 Language of Advertisements ............cccecueeeneen. 39
2313 Prior Research ..........c.cccceeeeueeessnnmossnasilitagesese. ... quuuil »
RESEARCH METHOD
3.1 The Research Design ........ccceeeevvviieeeiiiiiieeeeiiiieeeeeeenn 42
3.2 Data and Data SOUrces ..........cccoeceeeevveeenieeenieeeniieennn 42
3.3 The Technique of Data Collection ............ccceveeeennneenn. 43
3.4 Technique of Data Analysis .........ccccoeevieeeriiiiieeennienn. 44
3.5 The Trustworthiness of the Data ............cccccevvveeviieennnn 44
3.5.1 Credibility .. WM.8....0...............0............. 44
3.5.2 Transferability ..........cccccoeeveiiiieeiiiiiiieeniiieeeeee, 45
3.5.3 Dependability ..........ccccceeeeviiiiieiniiiieeeeeee e, 45
3.5.4 Confirmability ..........ccccceerriiiiieeeriiiiiieeniiieeeeee, 46

DATA ANALYSIS, RESEARCH FINDINGS AND

DISCUSSION

4.1 Data ...coociiiiiiii 47
4.1.1 Description of the Data ...........ccoocveeeviieiniieennnen. 47

vii



CHAPTERYV :

REERENCES

APPENDICES

4.1.2 Occurrence of Marked and Unmarked Theme ..... 48

4.1.3 Occurrence of Simple and Multiple Theme ......... 49
4.1.4 Patterns of Thematic Progression ........................ 50
4.1.5 Information Structure ...........cccceeevveeeerniireeennnnen. 51
4.2 Data ANalysiS....c.ceeeeeriiiieeeiiiiieeeeiiieeeeeieee e e s e e 51

4.2.1 The Varieties of Thematic Progression used
in car Advertisements ..........cceeecvvveeeerrieeeeninenennn 3l

4.2.2 The Realization of Theme and Rheme in car

AUVt ISCTHSHISNY . ... A SRR ... - 51

4.2.2.1 Marked and Unmarked Theme ....................... 51
4.2.2.2 Simple and Multiple Theme ............ccccceeneeee. 52
4.2.2.3 Information Structure .........c.cccceeeuveerueeennnen. 52
4.2.3 The Reasons in Choosing that Way ..................... 52

4.3 RINAITSH. . g oo ngnn - G ... 53
g4 Discussion™:.... ... N R, T ... 54

CONCLUSION, SUGGESTION AND IMPLICATION

Sud CAMEIBSION ....uvvveeiienreeeeenereosimreeeeeeagoeeeeresseessseaness 55
el asO . . L AN A D 56
R 3P NEGORLION . AT 7 e eeorrrss Ponsasatseceessveesesssveasessssneaseof 56
............................................................................................. 57
............................................................................................ 60

viii



