
 

iv 
 

TABLE OF CONTENTS 

ABSTRACT ............................................................................................... i  

ACKNOWLEDGEMENT ........................................................................ ii 

TABLE OF CONTENT  ........................................................................... iv 

LIST OF TABLES .................................................................................... vii 

LIST OF FIGURE .................................................................................... viii 

LIST OF APPENDICES .......................................................................... ix 

CHAPTER I INTRODUCTION .............................................................. 1 

1.1 The Background of the Study ............................................................... 1 

1.2 The Problems of the Study .................................................................... 4 

1.3 The Objectives of the Study .................................................................. 4 

1.4 The Scope of the Study ......................................................................... 4 

1.5 The Significances of the Study ............................................................. 5 

CHAPTER II REVIEW OF RELATED LITERATURES ................... 6 

2.1 Theoretical Framework ......................................................................... 6 

2.2 Semantics .............................................................................................. 6 

2.2.1 Figurative Meaning .............................................................. 8 

2.3 Types of  Figurative Meaning ............................................................... 9 

  2.3.1 Simile ................................................................................... 9 

  2.3.2 Metaphor ............................................................................ 10 

2.3.3 Hyperbole ........................................................................... 11 

2.3.4 Irony ................................................................................... 12 

  2.3.5 Litotes ................................................................................. 12 

  2.3.6 Metonymy .......................................................................... 13 

2.3.7 Innuendo ............................................................................... 14 



 

v 
 

2.3.8 Oxymoron ............................................................................ 15 

2.4 Literal Meaning. .................................................................................. 15 

2.5 Advertisement ..................................................................................... 17 

2.5.1 The Language of Advertisement ........................................ 18 

2.6 Social Media........................................................................................ 19 

  2.6.1 Instagram ............................................................................ 21 

2.7 Skincare ............................................................................................... 22 

2.8 Relevant study ..................................................................................... 23 

2.9 Conceptual framework ........................................................................ 28 

CHAPTER III RESEARCH METHODOLOGY ................................ 29 

3.1 Research Design .................................................................................. 29 

3.2 The Data and Source of Data .............................................................. 30 

3.3 Techniques for Collecting Data .......................................................... 31 

3.4 Research Instrument  ........................................................................... 32 

3.5 The Technique for Analyzing Data ..................................................... 32 

CHAPTER IV DATA AND DATA ANALYSIS .................................. 33 

4.1 Data ..................................................................................................... 33 

4.2 Data Analysis ...................................................................................... 33 

4.3 Research Findings ............................................................................... 67 

CHAPTER V CONCLUSION AND SUGGESTIONS ........................ 68 

5.1 Conclusions ......................................................................................... 68 

5.2 Suggestions ......................................................................................... 69 

REFERENCES ........................................................................................ 70 

APPENDICES ......................................................................................... 72 


