
 
 

v 
 

TABLE OF CONTENTS 

   Pages 

 

ABSTRACT .........................................................................................................  i 

ACKNOWLEDGEMENT ..................................................................................  iii 

TABLE OF CONTENTS ....................................................................................  v 

LIST OF FIGURES ............................................................................................ viii 

LIST OF TABLES ..............................................................................................  ix 

CHAPTER I. INTRODUCTION .......................................................................  1 

1.1    The Background of Study........................................................................... 1 

1.2    The Problem of Study................................................................................. 8 

1.3    The Objectives of Study ............................................................................. 8 

1.4    The Scope of Study .................................................................................... 8 

1.5    The Significant of Study............................................................................. 9 

CHAPTER II. REVIEW OF LITERATURE ................................................... 10 

2.1    Literature Review  .................................................................................... 10 

2.1.1    Discourse Practice ............................................................................... 10 

2.1.1.1    Text  ............................................................................................... 11 

2.1.1.2    Intertextuality  ................................................................................ 15 

2.1.1.2.1    The Types of Intertextuality ................................................... 15 

1)  Explicit Formal Intertextuality......................................... 15 

2)  Non- Explicit Hidden Intertextuality ............................... 17 

3)  Implicit Intertextuality  .................................................... 22 

2.1.1.3    Discursive Practice .......................................................................  23 

1)  Text Production .................................................................... 25 

2)  Text Consumption ................................................................ 26  

2.1.2    Intertextual and Discursive Practice Analysis of Advertisement........ 27 

2.1.3    Language of Advertisements  ............................................................. 30 

2.1.4     Advertisement  ................................................................................... 31 

2.1.4.1   The Criteria of Advertisement ........................................................ 32 

1)  Attention .................................................................................. 32 

2)  Interest ..................................................................................... 33 



 
 

vi 
 

3)  Desire ...................................................................................... 33 

4)  Conviction ............................................................................... 33 

5)  Decision ................................................................................... 33 

6)  Action ...................................................................................... 34 

2.1.4.2   Types of Advertisement .................................................................. 34 

2.1.4.3   Umrah Travel Advertisement ......................................................... 36 

2.1.4.4   Brochure  ........................................................................................ 37 

2.1.5     Umrah Literation  ............................................................................... 38 

 2.2    Relevant Studies ....................................................................................... 39 

2.3    Conceptual Framework ............................................................................ 47  

CHAPTER III. RESEARCH METHODOLOGY ............................................ 51 

3.1    Research Design ....................................................................................... 51 

3.2    The Data and the Source of Data .............................................................. 51 

     3.3    Technique of Data Collection .................................................................. 55 

     3.4    The Instrument of the Study ..................................................................... 56 

3.5    Trustworthiness of Study.......................................................................... 56 

3.6    Technique of Data Analysis ..................................................................... 59 

CHAPTER IV. DATA ANALYSIS, RESEARCH FINDING AND 

DISCUSSION ........................................................................... 61 

4.1    Data Analysis ........................................................................................... 61 

1. List All Intertextuality in the Umrah Advertisement Text ................... 62 

2. Mention How the Instance is Expressed............................................... 62 

3. Identify Whether It is Associated with Several People or Sources ...... 63 

4. Interpret Intertextuality ......................................................................... 64 

5. Conclude the Intertextuality Found in the Advertisement Text ........... 66  

4.1.1 Intertextuality Types of Printed Advertisement is Realized by  

   Umrah Travel Advertisement ............................................................... 66 

4.1.1.1. Explicit and Formal Intertextuality ............................................ 66 

4.1.1.2 Non- Explicit Hidden Intertextuality .......................................... 69 

4.1.1.3 Implicit Intertextuality ................................................................ 76 

4.1.2 Discursive Practice of Printed Advertisement is Realized by Umrah  

         Travel Advertisement ............................................................................ 80 



 
 

vii 
 

4.1.2.1(Low Power, Good Interpretation, Not Influence, Negative  

            Respond, Not Interest)  ............................................................... 81 

4.1.2.2 (High Power, Good Interpretation, Influence, Positive  

            Respond, Interest)  ...................................................................... 86 

4.1.2.3 (High Power, Bad Interpretation, Not Influence, Negative  

            Respond, Not Interest)  ............................................................... 90 

4.1.2.4 (No Power, Bad Interpretation, No Influence, Negative  

            Respond, Not Interest)  ............................................................... 94 

4.1.3 The Reason Intertextuality of Printed Advertisement is Realized by  

Umrah Travel Advertisement   ........................................................... 98 

4.1.3.1 To Attention  ............................................................................... 99 

4.1.3.2 To Interest ................................................................................. 101 

4.1.3.3 To Desire  .................................................................................. 104 

4.1.3.4 To Action  ................................................................................. 106 

4.2    Findings .................................................................................................. 108 

     4.3    Discussion .............................................................................................. 109 

CHAPTER V. CONCLUSION AND DISCUSSION ...................................... 116 

5.1    Conclusion  ............................................................................................. 116 

5.2    Suggestion .............................................................................................. 117 

5.3    Limitation of the Study........................................................................... 117 

REFERENCES ................................................................................................... 118 

APPENDICES ...................................................................................................  001 

 

 

 

 

 

 

 

 

 


