
97 
 

References 

Abdelaal and Sase (2014) Advertisement Analysis: A Comparative Critical 

Study.Advances in Language and Literary Studies Journal. (Vol. 5 pp.6-

11) 

 

Andri,Wicaksono(2017). Crtical Discourse Analysis of Sampoerna Mild Cigarette 

Advertising “Tanya Kenapa Edition.Pedagogy Journal, (Vol.2, pp.71-77) 

 

Arens, W. F. (2006). Contemporary Advertising (10th ed.). New York: McGraw- 

Hill. 

 

Ary, Djacob, L.C, & Sorensen, C. K (2010).Introduction to Research in 

Education (8
th

ed) New York :Wadsworth 

 

Asghar, J. (2014). Language Power and Ideology in Commercial Discourse: A 

Prologue to Critical Discourse Analysis for Neophyte 

Analysts.AcademicJournal of Interdisciplinary studies MCESER, Rome-

Italy, (Vol. 3) 

 

Begum, N. (2008).The Role of Perceived Usefulness, Perceived Ease of Use, 

Security and Privacy, and Customer Attitude to Engender Customer 

Adaptation in the Context of Electronic Banking.African Journal of 

Business Management, 2, 32-40 

  

Chafai, H. (2008). Gender and the Language of Advertising: A Sociolinguistic 

Analysis of Women’s Representation in British and Moroccan Magazine 

Advertisements.United Sate: VdmVerlagDR.Muller 

 

Cook, G. (2001). The Discourse of Advertising. London and New 

York:Routledge. 

 

Cook, G. (2001). The Discourse of Advertising Second Edition. London and New 

York: Routledge. 

 

Dash, M. and B.J, Prithvi( 2013).Comparative Effectiveness of Radio, Print and 

Web Advertising.Journal of Marketing & Management Review, Vol.2 (7) 

 

Denzin (1970) The Research Act “ ATheoretical Introduction to Sociological 

Methods. California: Aldine. 

 

Dohaei and Ketabi (2015). A Discourse Analysis of Coffee and Chocolate Print 

Advertisements: Persian EFL Learner’s Problems in Focus. Mediterranean 

Journal of Social Sciences,(Vol 6.pp. 220-231) 

 

Fairclough, N. (1989). Language and Power. London: Longman.  

 

 



98 
 

 
 

Fairclough, N. (1995). Critical Discourse Analysis: The Critical Study 

ofLanguage. New York: Longman.  

 

Fairclough, N. (1996). Language and Power. New York: Longman.  

 

Fairclough, N. (2001). Critical Discourse Analysis: The Critical Study of 

Language (2nd edition). New York: Longman.  

 

Fairclough, N. (2003). Analysing Discourse: Textual Analysis for SocialResearch. 

London and New York: Routledge. 

 

Fauzan, Subroto, Poedjosoedarmo (2014). A CDA of Ideology of Indonesian 

Metrotv News Report. . International Journal of Linguistics, (Vol 7 p. 71-

77) 

 

Foucault (1972).The Archaeology of knowledge and Discourse of 

Language.NewYork: Pantheon Book 

 

Goddar, A. (2002).The Language of Advertising (2
nd

ed). New York:Routledge 

Halliday, Michael. 1985. An Introduction to Functional Grammar. London: 

Edward Arnold. 

 

Halliday, M.A.K. (2014). An Introduction to Functional Grammar. London: 

Edward Arnold. 

 

Iqbal, H (2015). Critical Discourse Analysis “The Spirit of 

theWest”.International Journal of English and Education, (vol.4, pp.36 -

44). 

 

Iqbal A, Danish and Tahir (2014).Exploitation of Women in Beauty Products of 

“Fair and Lovely”: A Critical Discourse Analysis Study.International 

Journal on Studies in English Language and Literature, (Vol.2 pp. 122-

131) 

 

Kaur, K., Arumugan, N &Yunus, N. M. (2013).Beauty Product Advertisements A 

Critical Discourse Analysis.Asian Social Science Journal, (Vol.9. pp,61-

71) 

 

Lane, W. R, King, K. W & Reichert, T. (2011).Kleppner’s Advertising Procedure 

(18
th ed). 

Upper Saddle River. NJ: Pentice Hall. 

Lazovic, Vesna. ( 2014). “The Language of Online Bank Advertisements in 

English.”ESP Today Journal2(1): 88–104.  

 

Leiss, W. (1997).Social Communication in Advertising.London and New York: 

Rutledge. 

 

Lincon&Guba (1985).Naturalistic Inquary. Beverly Hills California: Sage  



99 
 

 
 

Lemke, J. L. (1995). Textual Politics.Discourse and Social Dynamics. London: 

Taylor & Francis. 

 

Luke, A. (2002) Beyond Science and Ideology Critique: Developments in critical 

discourse analysis. Annual Review of Applied Linguistics Journal, (Vol.22, 

pp. 96-110) 

 

Lunyal (2014) Examining the Discourse of Perfume Advertisements: An Analysis 

of the Verbal and the Visual. Journal of Nelta,( vol.19.pp 1-5) 

 

Marco (2008) Linguistic Choices for the Representation of Women in 

Discourse.Advances in Language and Literary Studies Journal, (Vol.4, pp 

247 -258) 

 

Majid A. and Fateme E., (2015).Language and Gender : A Critical Discourse 

Analysis on Gender Representation in a Series of International ELT 

Textbooks.International Journal of Research Studies in Education, (Vol.4, 

pp. 3-12). 

 

Merriam.S.B. (2009).Qualitative research: A guide to design andimplementation 

(2
nd

ed). San Fransisco: Jossey-Bass. 

 

Nathalie B. and Sonja H (2011).What influence has Oriflame’smanagementstyle, 

marketing tools and their product offering had on the company’s 

success?.Marlardalens University. 

 

Rahimi F. and Riasati J.M (2011).Critical Discourse Analysis: Scrutinizing 

Ideologically-Driven Discourses.International Journal of Linguistics,(Vol. 

1, pp. 107-112). 

 

Priyanti, D. (2013). Indonesian female beauty concept: Does it take into account 

the traditional values?.The Asian Conference on Media and 

MassCommunication 2013.Brawijawa University. 

 

Oriflame, (2009). Annual Report 2009. Retrieved May 13, 2017 

from://investors.oriflame.com/files/press/oriflame/OriflameAnnualReport-

en-2009.pdf 

 

Oriflame,(2010). Annual Report 2010. Retrieved May 13, 2017 from 

http://investors.oriflame.com/files/press/oriflame/20110414 

 

Shaikh, Bughio, Kadri (2015). The Presentation of Men and Women In 

Advertisements: A Critical Discourse Analysis.The Women - Annual 

Research Journal of Gender Studies is published annually by the Institute 

of Paskistan, (Vol 2, pp. 10 -15) 

 

http://investors.oriflame.com/files/press/oriflame/20110414


100 
 

 
 

Shardama C.E. (2015). Political Discourse : A critical Discourse Analysis of 

President Muhammad Buhari’s Inaugural Speech. European Journal of 

English Language and Linguistic Research, (Vol.3, pp. 9-21). 

 

Sipra A.M. (2013). Critical Discourse Analysis of Martin Luther King’s Speech in 

Socio-Political Perspective.Advances in Language and Literary Studies 

Journal, (Vol.4) 

 

Sutton(2009).Globalizing Ideal Beauty. New York: Springer 

 

Tahmasbi and Kalkhajeh (2013). Critical Discourse Analysis: Iranian Banks.Asian 

Economic and Financial Review Journal,( Vol. 1, pp.124-145) 

 

Tiara, C. (2014). Citra Tubuh dan BentukTubuhPerempuan Ideal di 

Masyarakat[Body image and Ideal Body Shape Women in Society]. Jurnal 

TingkatSarjana Bidang Seni Rupa(Vol. 1, pp. 1-11) 

 

Titscher, S.; Meyer, M.; Wodak, R.; & Vetter, E. (2000).Methods of texts and 

discourse analysis. London, Sage. 

 

Vahid, H and Esmae’li S. (2012).The Power behind Images: Advertisement  

Discourse in Focus. International Journal of Linguistics, (Vol. 4, pp. 36-

51). 

 

Van Dijk, T. A. (1993). Elite discourse and racism. Newbury Park, CA: Sage.  

 

Van Dijk, T. A. ( Ed). (2011). Discourse Studies. A Multidisciplinary 

Introduction. Second Edition. London: Sage ( Several Chapters) 

 

Well,W, Spence-Stone, R., Crawford, R., Moriarty, S., & Mitchel, N (2011). 

Advertising Principles and Practice.AU.Pearson Higher Education. 

 

Whittir, C.L. (1985). Creative Advertising. New York: Hall 

 

Wodak, R. (Ed.). (1997). Gender and Discourse. London: Sage.  

 

Zhang and Jamil (2015)Gender Inequality in Chinese News Discourse: A Critical 

Discourse Perspective.International Journal of Research Studies in 

Education, (Vol.3, pp. 19-27). 

 

  

 

 


