
viii 

 

LIST OF TABLES 

   Pages 

Table 2.1 The Generic Structure of Print Advertisement ................................................. 13 

Table 2.2 Process Types and Examples ........................................................................... 18  

Table 2.3 Process and Participants .................................................................................. 18 

Table 2.4 Analysis of Metafunction ................................................................................ 21  

Table 3.1 Selected Advertisements from Each Magazine ................................................ 52 

Table 4.1 Selection of Multimodal Data from Beauty Product Advertisement ................. 60 

Table 4.2 Generic Structure of Natasha Facial Foam Advertisement ............................... 61 

Table 4.3 Verbal and Visual Elements of Pantene’s Advertisement in Femina ................ 67 

Table 4.4 Verbal and Visual Elements of YSL Lipstick’s Advertisement in 

Cosmopolitan Indonesia .................................................................................. 69 

Table 4.5 Verbal and Visual Elements of Maybelline Fit Me’s Advertisement in 

her world Indonesia......................................................................................... 70 

Table 4.6 Survey of Elements in 12 Beauty Product Advertisements ............................... 71 

Table 4.7 The Tabulation of Elements’ Occurrence in 12 Beauty Product 

Advertisements ............................................................................................... 72 

 

 

 

 

 

 

 

 


