CHAPTER 1

INTRODUCTION
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ey, information, ideas, and people, together with

conditions and perspectives, creates both opportunities and challeng

mes\es are driven by science and technology, particularly new in

>mmnnication technologies. At the same time, globalization has strongly in
— in which scientific knowledge and new technologies are produced and diue@i

z Technology and human and society have the interrelationship. -'--"

awlog'y and technology only works if it is operated by human. Moreover,
created by human need as the main reason. A society involves number of people in a soci

Technology sources we been developed over time to help people
to get to lifestyles and increase comforticity levels and efficiency. Technology sources can

be said to have existed in people lives since time since the early life. Some examples of the



technology is electricity, telephones, medicinal discoveries, transportation etc., All the things
has exist for comfort and performance. Since the discovery of different invention, different

technology sources have come to the forefront and have known to affect the lifestyle of

n be conclu ution of technology to society is
er and helping them. oy has added a new

theworkre!atedcommunny Nowthhﬂ:e

phon: working member of the family can be attend to the office

@widing due attention to his/her family.

w Technology has touched every part of human’s life as in communicati use of

inventions like cellular phones, television and internet has become co

" moreover in world. Internet as modern life inventions helps people to get infi faster
d allows them to stay connected with friends and other people. Previously, ph;wd

a business meeting where they had a chat with each other and discussed thei

distance is not an issue when communication is available through a ph

ily at hand. Nowadays, all considered about is checking emai

to simply "IM", 1
personal computers or mobile computing devices. Users can exchange messages privately,
similar to e-mail, or join group conversations. Although typed text remains the primary
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convention for Instant message (IM), the technology has grown significantly from early

versions and now allows users to send images, audio and video files, and other attachments.

%w example, such capabilities geographically separated
ject, such as writing an agreement.

w Hundreds even thousands of people use IM to connect, send and

every hour, from a wide spectrum of devices, while doing several other ‘things at the

{0 same time. An important function of IM at the work place is to facilitate team w eel

z separated co-workers. With increasing use of outsourcing and off shoring, w

ifferent places desperately need a coordination tool that will allow them to
and transfer documents, and respond to unanticipated events qui '

i spontaneous communications such as brief questions, clarificati coordinati

scheduling, and other tasks that require the rapid exchange of information.

encouraging users to 1 person or with other forms of
electronic communication. While this dynamic development expands access to workers, who
are uneasy with other types of communication, it also provides new modes of expression for
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that group and to be accepted by the other member of the society. Those can be seperated

from each society. On the other hand, it is necessary to realize that instant message world has

their own culture.

*’I‘he Probiems of the Study %
The influence of the language of IM is not merely in the conversation olmwo k.
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t different enjoyment to the dialogue of the daily life. In order to discuss the relatior
condition of language style of IM in communication, especially on the bus

thsomequesﬁonsmdtobemwemd: e

@Whmarethetypesofhnmuscinlldmmmunicaﬁon? 8

2. What type of code mixing is applied in IM communication?

3. Why ﬂn@hmymm eo

1.3 The Objectives ¢ Stud,
IM is a form of online in internet, which is more instantaneous than emails. In this
way, IM is a direct form of communication. The objectives of the study are:
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1. To find out the types of language use IM communication.

2. To find out the type of code mixing applied in IM communication.

3. To find out the reason of business people apply the IM.

lexical issues (that is, issues relating to specific words).

The discourse scaffolding analysis includes:

z a. Average length (in words) of an IM transmission U

b. Average number of IM transmissions per minute b

c. Average length of conversations (number of transmissions and time

d. Grammatical character of utterance breaks

&xical analysis includes: 8

a Use of abbreviations and acronyms

h on type of | ge has been.been done by Craig, David (The

Boothe Prize Essay, Winter 2003 Honorable Mention) in 2003. He devides the type of IM



language base on the lexical item, those are the use of abbreviations, acronyms, emoticons

and spelling errors/self-corrections.
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hnology. In the co be interesting

Mhnguageaffectsdleusers,ﬂleymmggen

development. Many people might not have good impressi

hen they hear it, but if it is not really negative in every part. It i
wmﬁm would lead to better understanding about do the IM language really

users, especially the worker’s language and culture. An addition, the purpoml th

>r&search, hopefully can provide data that may help to find out the the points thaerred

(RS :
be filtered in order to keep the culture exist and avoid the effect o’fnegativb
e
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