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The objectives of thb study are to investigate the doJhirfant type of process and 
circumstance used in internet advertisements. The sample of this study is 20 
advertisements wk~n from '"'"·>:•lmo.cllm especially in the page of shopping. In 
analysing the dnt:t, d,-scriptivc design was applied. 

The findings indicate that the dominant type of process used in internet 
advertisements i• the iv1aterial process. There are Ill clauses and .jt is equal to 
63.07% out of the tot~ I clauses. The dominant type of circumstance used in internet 
advertisements is Location which covers two types: spatial and temporal. There are 
49 circumstonccs of locntion, which is equal to 41.18% of all circumstances. From 49 
circumstances of Location, 30 (25.2 I %) circumstances are spatial and I 9 ( 15.97) the 
domi nant tnmerial process in the intemet advertisements. The first explanation is thnt 
by usins Mnteri31 process, the product nd"venisers should describe the way their 
products work nnd how the products benefit for the customers. The second 
explanatiotl is thnt l>y using Materia l process, the advertisers can describe the 
practicality ol' the products. The third explahation is that hy using Material process. 
the advcniscrs cau descri!J<: the ir for·mer achievement using the products. 
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