DAFTAR ISI

LEMBAR PERSETUJUAN PEMBIMBING ........cccoiiiiiiiiiie e i
LEMBAR PERSETUJUAN DAN PENGESAHAN .......cccccoiiiiieeee e i
SURAT PERNYATAAN BEBAS PLAGIAT ..o ii
KATA PENGANTAR ..ottt st \Y
ABSTRAK ..t ne e viii
DAFTAR ISlE®. e 200 e T Do B X
DAFTAR GAMBAR ...ttt XV
DAFTAR TABEL ...t XVi
DAFTAR LAMPIRAN ...t XVii
BAB | PENDAHULUAN ... 1
1.1. Latar Belakang Penelitian............cccoooeviiiiiiiii i 1
1.2, Identifikasi Masalah ... 11
1.3.  Pembatasan Masalah ... 13
1.4, RUMUSAN MASAIAN .......coooiiiiiiee e 13
1.9, JUPMAA PRIBI LA i yryanpagins: e e oot Wl i i gl gl s il sy o0 se e 13
1.6. “Maffaat Penelitiangs: Fp. g i mgrmur. . or rm enesssssndfs ogfio meeens 14
BAB Il TINJAUAN PUSTAKA ...t 16
2.1, Kerangka TOMIS .......ccueieiiiiiiiiiieee e 16

211, TEOM AQENSI.ccuiiiiieiiieie ettt te e re e 16

2.1.2.  Teori AKUNANST POSITIT ..o 17

2.1.3.  Transfer PriCING.......ccccoiiiiiiiie s 19



2.1.3.1 Pengertian Transfer PriCiNg........cccovreiiienininieieee e 19

2.1.3.2 Tujuan atau Motif Transfer PriCing..........ccccvovvviiniineneniiesceeenn 21
2.1.3.3 Metode Penentuan Transfer Pricing .........cccccoevvieeveiiieiecve e, 23
2.1.3.4 Peraturan Penentuan Transfer PriCing.........cccccoovveienenencnesiinennns 26
2.1.3.5 llustrasi Praktik Transfer PriCing........c.cccccvvviiiiiieiiiii i 28
2.1.4.  Hubungan IStIMEWA ........ccveiiiiieiieie e 30
2.1.5.  Beban Pajak.........cccoiiiiii 31
2.1.6.  MeKaniSMe BONUS.........ccoriiiiiiiiiiiieieiesie e 32
2.1.7.  TUNNENG INCENTIVE ..o 34
2.2.  Penelitian TerdahulU...........ccoooiiiiiiii s 36
2.3.  Kerangka BerpiKil ........cccooiiiiiieii e 40
2.4, HIPOTESIS ...ttt bbb 43

2.4.1. Pengaruh Beban Pajak terhadap Transfer Pricing Pada Perusahaan
ManuUFaKtur di BEL.........cooiiiiiii e 43

2.4.2.  Pengaruh Mekanisme Bonus terhadap Transfer Pricing pada
Perusahaan Maanufaktur yang terdaftar di BEI...........ccccccoiiiiiiiiiniiiecc 46

2.4.3.  Pengaruh Tunneling Incentive terhadap Transfer Pricing pada
RerusabaansMantiidlcurdiyBELL. ... [.. L AL AL LA AT ... 48

2.4.4. Pengaruh Beban Pajak, Mekanisme Bonus dan Tunneling Incentive

terhadap Transfer Pricing pada Perusahaan Manufaktur di BEI......................... 50
BAB 111l METODOLOGI PENELITIAN. ..ot o1
3.1.  Lokasi dan Waktu Penelitian............cccooeiiiiiiiiiiiieeeeeee e 51
3.2, Populasi dan SAmPel.........ccovoeiiiiiiieceec e 51
3.2 1. POPUIBST ... 51

Xi



322, SAMPEL .. 51

3.3.  Variabel Penelitian dan Definisi Operasional .............cccocevviiniiiiiiiinenen, 52
3.3.1.  Variabel PeNeltian ........cccoviiiiiiiieice e 52
3.3.1.1.  Variabel Dependen ... 53
3.3.1.2.  Variabel Independen..........cccooviiiiiie i 53
3.3.2.  Definisi Operasional dan Pengukuran Variabel.............c.cccoovrvvinennn 53
3.3.2.1.  TranSter PriCING ....c.coeoiiiiiiieieiee e 53
3.3.2.2.  Beban Pajak .......cccoviiiiiiiii e 54
3.3.2.3. MeKaniSme BONUS.........cceiuiiiiiiieienie st 54
3.3.24.  Tunneling INCENLIVE ......c.coiuiiiiiieee e 55

3.4.  Teknik Pengumpulan Data ..........ccceveiieiieieiic e 56
3.5, Teknik AnaliSiS DAta.........cccoiiririiiiiiiieieie e 56
3.5.1.  Uji Statistik DeSKIIPLIT .........ccceeiieiiiiicie e 57
352, Uji ASUMST KIASTK ......oviiiiiiiiiiieieee s 57
3521, UJINOIMAITAS......coiiiiiieccie e 57
3.5.2.2.  Uji MUItIKOIINEAIITAS. ......cccvveeiiiieciececeee e 58
3.52.3. ¢ Ui HeleroskedastiSitass. . /. .. L0 ot s ma s e 58
3.5.2.4.  Uji AULOKOIEIaSI........cceeviiiiiieiiiiiiiecnie et s 59
3.5.3.  Persamaan Linier Berganda ..........ccccceevevieeiieiesieinese e seese e 59
3.5.4.  Pengujian HIPOTESIS.......ccviiiiiiiieieieie s 60
3.5.4.1.  Uji Statistik T (Uji Signifikan Parameter Individual).................... 60
3.5.4.2.  Uji Statistik F (Uji Signifikansi Simultan) .........ccccoceeniiiniinnnnns 61
3.5.4.3.  Koefisien Determinasi (R2).........ccovovveeevieeieesseeeeseesss s 61

xii



BAB IV HASIL DAN PEMBAHASAN ..ot 63

4.1 HaSH Penelitian.........ccooiiiiiiiiiei e 63
411  Gambaran Umum Penelitian..........ccooveiiiiiiiiiiic e 63
4.2 ANALISIS DALA ......coviiiieieie i 64
4.2.1  ANalisis DeSKIIPLIT .......ccviiiiii e 64
4.2.2  Uji ASUMST KIASIK......coeeiiiiieiieiicie s 66
4.2.2.1 Uji NOrmalitas Data ..........ccccooiriiiiieieiec e 67
4.2.2.2 Uji MUIIKOIINEANTAS .......eeiieeiie et 68
4.2.2.3  Uji HeteroskedastiSItas. ..........ccuuririierieniiie e 69
4.2.2.4  UJi AULOKOTEIAST ....cvvevieiiiie ettt 70
4.2.3  Hasil Analisis Regresi Linear Berganda............cccoccevvevviieiiesesieseesnenn 71
4.2.4  Hasil Pengujian HIPOTESIS .......ccoiiiiiiiiiiieiesicsie e 73
4.2.4.1 Uji SIMUIAN (F) oooveieiieceee et 73
4.2.4.2  Uji Parsial () ..oceeeeeeeeieiissisee s 74
4.2.4.3 Koefisien Determinasi (R?) .......ccccoeevvvrreerireiesieieeeee e, 76
4.3 Pembahasan Hasil Penelitian...........c.cooooiiiiiiiiniiccece 77
4.3.1  Pengaruh Beban Pajak Terhadap Transfer Pricing .........ccccocovevvvninnnnnnn 77
4.3.2  Pengaruh Mekanisme Bonus Terhadap Transfer Pricing..................... 79
4.3.3  Pengaruh Tunneling Incentive Terhadap Transfer Pricing................... 81

4.3.4  Pengaruh Beban Pajak, Mekanisme Bonus, dan Tunneling Incentive

Terhadap Transfer PriCING........ccoiiiciieie e 83
BAB V KESIMPULAN DAN SARAN ...ttt 84
5.1 KeSIMPUIAN ... 84

Xiii



DAFTAR PUSTAKA L s 87
LAMPIRAN A Lo s 91
LAMPIRAN B ..o 102
LAMPIRAN C ... g0 .. 0. W e i o ™ e 107

Xiv



