REFERENCES

Anderson, Daniel, Atkins, et.al (2006). Integrating Multimodality into composition
curricula. Survey methodology and results from a CCCC research grant.
Composition studies, 34(2), 59-84

Anstey, M and Geoff Bull (2010). Helping Teachers to Explore Multimodal Texts :
An electronic journal for leaders in Education

Baldry, A. & Thibault, P. (2006). Multimodal Transcription and Text Analysis. London:
Equinox.

Bordwell, D., & Thompson, K. (1993). Film Art: an introduction (4th ed.): McGraw-
Hill Inc.

Halmari, Helena and Virtanen, Tuija. (2004). Towards understanding modern
persuasion: Persuasion Across Genres. Amsterdam: John Benjamins.

ledema, Rick. (2001). “Analysing Film and Television: a Social Semiotic Account of
Hospital: an Unhealthy Business”. In Theo van Leeuwen and Carey Jewitt (Eds.)
Handbook of VisualAnalysis (pp. 183-204). Thousand Oaks, CA: Sage.

ledema, Rick. (2003). Visual Communication: Multimodality, resemiotization: extending
the analysis of discourse as multi-semiotic practice. London: Sage.

Jones, R. (2005). You show me yours, I'll show you mine. The negotiation of shifts from
textual to visual interaction in computer mediated interaction among gay
men. Visual Communication, (1), 6 9-92.

Jewitt, C. (2009). An introduction to Multimodality. In C. Jewitt (Ed), The Routledge
handbook of multimodal analysis (pp. 14-27). Abingdon: Routledge.

Kau, Edvin. (Dec. 1998). Separation or combination of fragments? Reflections of editing:
P.o.v.filmtidsskrift 6. Cited from (12.05.2009)

Kernan, Lisa. (2004) Coming Attractions: Reading American Trailers. Austin, Texas.
University of Texas.

Kress, G. & van Leeuwen, T. (2006). Reading images: the grammar of visual design.
London: Routledge.

Kress, G. & van Leeuwen, T. (2001). Multimodal discourse. London: Arnold.
Lemke, J. L. (1998). Multiplying meaning: visual and verbal semiotics in scientific text.

In J. R. Martin & R. Veel (Eds.), Reading science (pp. 87-113). London:
Routledge.



Maier, C. Daniela (2009). Visual Communication.8 (2), 159
Metz, Christiana and Michael Taylor 1974. Film Language. Oxford University Press.
Miles and Huberman (1994). Qualitative Data Analysis. Sage Publications Ltd. London

O’Halloran, K., Tan, S., Smith, B. & Podlasov, A. (2010). Challenges in designing digital
interfaces for the study of multimodal phenomena. Information Design Journal
18(1), 2-21.

Royce,T. & Bowcher, W. eds.( 2007) New Directions in the Analysis o f Multimodal
Discourse. Mahwah, NJ: Erlbaum.

Sharff, Stefan. (1982). The Elements of Cinema. Toward a Theory of Cinesthetic
Impact. NewYork: Columbia University Press

Stigel, Jargen. (2001). “TV Advertising Virtually Speaking : The Invisible Voice
Elaborating on the Space between Screen and Viewer ”. In Gunhild Agger and
Jens F. Jensen (Eds.), The Aesthetics of Television (pp. 321-348). Aalborg:
Aalborg University Press.

Van Leeuwen, T. (2001). Semiotics and iconography. In T. van Leeuwen & C. Jewitt
(Eds.), Handbook of visual analysis (pp. 92-118). London: Sage.

Van Leeuwen, T. (2004). Ten reasons why linguists should pay attention to visual
communication. . In P. Levine & R. Scollon (Eds.), Discourse & technology.
Multimodal discourse analysis (pp.10-19). Georgetown, Washington, D.C.:
Georgetown University Press.

Van Leeuwen, Theo. (2006). “Sound in perspective ”. In Adam Jaworski and Nikolas
Coupland (Eds.), The Discourse Reader (2nd ed.),(pp. 179-193). New York:
Routledge.



