TABLE OF CONTENT

Page
ABSTRAGH™...... ... 0. ... L. 9 B 8 o oo . 0 ... i
TABLEFOF C@IRRTERTS ... R i e iii
LISIFOF TABIRES ...........cccocviieiimnmmnemsinnsmseccensesrncessessere ol reeggli e veeeee s Moo vii
LIST OFFLGURES .........ccoocveiieete ot ciinneseccesesincsesessesresessess essssresesssesenes A8 viii
LIST OF PIE DIAGRAMS ...ttt s iX
CHAPTER | : INTRODUCTION ..ot 1
1.1 Background of the Study.........cccccovveiiiieiieciee e, 1
1.2 The Problems of the Study ........ccccccevivrieieiinnire e, 6
1.3 The Objectives of the Study...........ccoovviiiiiiieiiiiiiiie 6
1.4 The Scopes of the Study........cccceeeriniiiniiiieieen, 6
1.5 The Significance of the Study ...........cccccevveiiiiiiieinee, 7
CHAPTER Il : REVIEW OF RELATED LITERATURE...........ceevunen. 8
2.1 Systemic Functional Linguistics (SFL)..........cccoeviveinennene 8
&2 Metafunction®™.. W2 ... 9
2.3 Interpersonal Meaning ........cccuoeeveieieienene e 10
2.4 SPeech FUNCLIONS .......ccoiiiiiiiiiie e 12
241 STAEMENT.....cooiiiiiiieeee e 15
23 Vi O LV Ls) ([o] o [ (. 16
aliede QU o ... L. L ..o o el 18
28AL-C0MdNd........ | . el A 19
AN MOBG .M. k.. .k N e 22
2.5.1 INQICALIVE.... oo 24
2.5.2 DECIAratiVe........ccccvevueiieieeie e 25
2.5.3 INtErrogative .......c.ovvivriiiiiiiee e 25
2.5.4 IMPErative ...c.veiinie i 26



2.6 AQVEITISEMENT ... eeeeeeeeeeeeeeeeeenee 26

2.6.1 The Definition of Advertisement..............cc.ccoeeenene. 26
2.6.1.1 Commercial Advertisement............cccccoveeene. 27

2.6.1.2 Non-Commercial Advertisement.................... 28

2.6.2 The Concept of ADVErtiSing .........cceeveveerveneiiiienns oo 29
2.6.3 The Objective of AdVertising ........cccccccuvvrenininnne oo, 30
2.6.4 The Function of Advertising ........cccocevvveveiieeinen oo, 30

2.7 The Language of AdVErtiSiNg.......ccccvveieeieeieiicieeiies e 31
218, BIllDoards..............ccccoeeceeecernieen binanbenstfiiant. ... ol . ... 33
2.8.1 Traditional Billboard ..........c.ccccovvviiiiiiinieeiieces e 35
2.8.2 Mechanical Billboard ..........ccccoovviviiivnnineiiiiiece e 36
2.8.3 Mobile Billboard ..........cccovvvineeveeceenniicnn ol oo 37
2.8.4 Digital Billboard...........cccoooiiiiiiniiiiii e e 37

2.9 e ... W.... ommm NN, ............. ... .. 38
2.9.1 Headling ........cccvververvenneeieninine e oinaee 38
2.9.2 SUDNEAAS......eciiiieieieie e e 39
2.9.3 SI00AN ..o e 39
2.10 Conceptual Framwark ....... ..ccccoevimieinneneec e e 40
CHAPTER 111 : RESEARCH METHOD.......ccccoiiieiee e 41
3.1 ReSearch DESIGN .......ccccoviviiiiieiesie e e 41
3.2 Source of the STUAY .......cooveiiiii e e 42
3.3 The Technique of Data ColleCtion .........ccccoocevvveieiisins one 43
D4 ThEeeRuiOREEaFTata Analysisial... } . o t ol Al 43
3.5 The Trustworthiness of the StUdY ...........cccooveieiiiiniiien e, 44



CHAPTER IV : THE DATA, DATA ANALYSIS, FINDING&DISCUSSION....
4.1 TheData ..........ccociviveeireeirireen e i et sveesresreseeseeas :
4.1.1 Types of Speech Functions in

Commercial Billboard TeXtS.......ccovvvvveveieeeeeieeeenn,

4111 Statement. ..o
4.1.1.2QUESHIONS. ....ceviiiiniiie it

A1 1.3 0 €IS,
4.1.1.4CoMMaNdS.......ooeeeei i,
4.2 The Analysisof Data ...... ....cccoevviiiiiiiiiiiiiiiienn.,

4.2.1 Types of Speech Functions in

general commercial billboard texts...............cccoeuenee...

4.2.1.1 Types of Speech Functions in Cigarettes......

4.2.1.2 Types of Speech Functions in Banking......

4.2.1.3 Types of Speech Functions in Electronics...
4.2.1.4 Types of Speech Functions in Automotives...
4.2.1.5 Types of Speech Functions in Furniture......

4.2.1.6 Types of Speech Functions in Daily Needs...

4.3 Research FINAINGS.....cccoeviiiiiiiiiiie e,

A4 DISCUSSION. ...ttt e e e,

4.4.1 Types of Speech Functions in
general commercial billboard texts.... .............

4.4.1.1 Speech Functions in
Cigarette Commercial Billboard Texts...

4.4.1.2 Speech Functions in
Banking Commercial Billboard Texts....

4.4.1.3 Speech Functions in

Electronics Commercial Billboard Texts.

47
47

52

56
59

62

65

68

71

75

79

81

84



4.4.1.4 Speech Functions in
Automotives Commercial Billboard Texts 86

4.4.1.5 Speech Functions in

Furniture Billboard Texts..........ccoceevvvene, 87
4.4.1.6 Speech Functions in

Daily Needs Billboard Texts...........ccc...... 89

CHAPTER V: CONCULUTION AND SUSSESTION....cccceeteeieeernrnennnn. 90
S Conclusions ... 48. ............... 8. 00 ... L R 90

5.2 Suggestions SHRRNIAL...... A0 ... 0N 91
REREIRENCES ... o i v rerere s Pt ot onenesorosotithoeses I ... 92
APPENAICES. .cviitiieiiiiriiecernnsossossassesssssssassasssccscesssssssoscessssssssrmmmenis 96

Vi



nfism @2‘@



