
 
 

vi 
 

TABLE OF CONTENTS 

Content         Page 

DECLARATION ........................................................................................... i 

ABSTRACT .................................................................................................  ii 

ACKNOWLEDGMENT .............................................................................  iii 

TABLE OF CONTENTS .............................................................................  vi 

LIST OF TABLES ..................................................................................... viii 

LIST OF APPENDICIES .............................................................................ix 

 

CHAPTER I.  INTRODUCTION ................................................................  1 

A. The Background of the Study ..............................................................  1 

B. The Identification of Problems ............................................................. 6 

C. The Problems of the Study ................................................................... 6 

D. The Objectives of the Study.................................................................. 7 

E. The Scope of the Study ......................................................................... 7 

F. The Significances of the Study ............................................................. 7 

CHAPTER II. RIVIEW OF LITERATURE ................................................ 9 

A. Theoretical Framework ........................................................................ 9 

1. Pragmatics ...................................................................................... 9 

2. Conversational Analysis ............................................................... 11 

3. Turn Taking .................................................................................. 13 

a. Taking the Turn ...................................................................... 15 

1) Starting up Strategy ........................................................... 15 

2) Taking Over Strategy ........................................................ 16 

3) Interrupting Strategy ......................................................... 16 

b. Holding the Turn .................................................................... 17 

c. Yielding the Turn .................................................................... 17 

4. Overlaps ....................................................................................... 19 

a. Competitive Overlap ............................................................... 20 

b. Non-Competitive Overlap ....................................................... 20 

5. Television as Mass Media ............................................................. 22 



 
 

vii 
 

a. Net TV.................................................................................... 23 

b. Talk Show .............................................................................. 24 

c. Ini Talk Show ......................................................................... 25 

B. Relevant Studies ................................................................................. 25 

C. Conceptual Framework ...................................................................... 27 

CHAPTER III. RESEARCH METHODOLOGY ...................................... 29 

A. Research Design ................................................................................. 29 

B. Data and Sources of Data.................................................................... 29 

C. The Technique of Collecting Data ...................................................... 29 

D. The Technique of Analyzing Data ...................................................... 30 

CHAPTER IV. DATA ANALYSIS ............................................................. 31 

A. Data ................................................................................................... 31 

B. Data Analysis ..................................................................................... 31 

1. Competitive Overlaps .................................................................... 32 

2. Non-competitive Overlaps ............................................................. 34 

3. The Effects of Overlaps ................................................................. 37 

C. Research Findings  ............................................................................. 41 

D. Discussion  ......................................................................................... 42 

CHAPTER V. CONCLUSION AND SUGGESTION ................................ 44 

A. Conclusion ......................................................................................... 44 

B. Suggestion .......................................................................................... 44 

REFERENCES  ........................................................................................... 45 

APPENDICES  ............................................................................................. 48 

 


