80

REFERENCES

Allwood, J.1993. Language, Communication and Social Activity. Gothenburg
Papers in Theoretical Linguistics, 76, Goteborg University, Department of
Linguistics.

Altobello N.S & Gordon. C. 2010. Perception & Recall of Advertising Content
Presented on Mobile Handled Devices. Journal of Interactive Advertising.
Vol.7 No.2

Carretero, M,, Zamorano, J.R., Hita, J.A., Nieto, F., Alonso, C., & Villamil, A.
(2007). “An Approach to Modality for Higher Education Students of
English” in Marta Genis, Elena Orduna & David Garcia-Ramos (eds.),
Proceedings of the IV ACLES Conference. Hoyo de Manzanares:
Universidad Antonio de Nebrija: 91101.

Choudhury, P. 2011. Media in Development Communication. Global Media
Journal. Vol.2 No.2

Eggins, Suzanna, Diana S. 1997. Analysis of Casual Conversation. London:
Heineman Educational.

Halliday, M.A.K.1994. Introduction to Functional Grammar. 1994. New
York.Oxford University Press, Inc.

Halliday, M.A.K.2004. Introduction to Functional Grammar. 2004. New
York.Oxford University Press, Inc.

Hita, J.A. 2008. Systemic Functional Linguistics in Use. Odense Working Papers
in Language and Communication. VVol. 29.2008

Jurgita. 2006. The Language of Advertising: Analysis of English and Lithuanian
Advertising Texts. ISSN 1648-2824 KALBU STUDIJOS. No.9

Khan, M. 2006. Consumer Behaviour and Advertisement Management. New
Delhi. New Age International (P) Ltd., Publishers.

Khan, G.S., K.N and J.S. Effective Advertising and its Influence on Consumer
Buying Behavior. Information Management and Business Review.Vol. 4,
No0.3.2012.

Lapskanka, Jana. 2006. The Language of the advertising with the Concentration
on the Linguistic Means and the Analysis of the Advertising Slogans.
Unpublished Thesis.Bratislava.



81

Lincoln, Y.S. & Guba, E. G. 1985. Naturalistic Inquiry. California: Sage
Publication,Inc.

Mani, Gayathri & Deborah J. Maclnnis. 2000. The Effects of Imagery
Instructions, Ad Modality and Ad Focus on Persuasion: A Process-
Oriented Approach. California.

Rai, Naveen. 2013. Impact of Advertising on Consumer Behaviour and Attitude
with Reference to Consumer Durables. International Journal of
Management Research and Business Strategy.Vol.2. No.2.

Sutherland, Max. (2009).Advertising and the Mind of the Consumer: What Works,
What doesn’t, and Why. Allen & Unwin

Thompson, Neil. 2003. Communication and Language. New York.MacMillan.

. Developing Communication Strategy Advantages and Disadvantages of
Different Types of Media. Retrieved on 12 May 2014.

Wymann, Adrian Thomas.1996. The Expression of Modality in Korean.
Disertation. Bern.

Xu, Jian. 2009. Interpreting Metaphor of Modality in Advertising English. English
Language Teaching Journal.VVol.2. No.4. 2009.

Zheng, Qun. 2010. Modality and Generic Features in Chinese EFL Writings.
Chinese Journal of Applied Linguistics. Vol.33, N0.5,2010



