CHAPTER V

CONCLUSIONS AND SUGGESTIONS

5.1 Conclusions
The objectives of this study are to describe types of ellipsis and
ambiguity found in the tweets on twitter. In addition, the study attempted to
describe the occurrences of ambiguity in types of ellipsis. In order to gain the
objectives, the data collected for this study were one hundred tweets typed by
twitter users. It can be conluded that:
1. Types of ellipsis found in the tweets on twitter are Nominal, Verbal and
Clausal.
2. Types of ambiguity found in the tweets on twitter are 3 Lexical ambiguity,
9 Structural ambiguity and 15 Referential ambiguity. Not all ellipsis can
cause ambiguity.
3. It is realized that there is 30% elliptical tweets on twitter consist of 12%
Nominal, 10% Verbal and 8% Clausal ellipsis explained by using Halliday

and Hasan’s theory.

5.2 Suggestions
In relation to the conclusion, some suggestions are presented as follows: It
is expected that the findings of the study will be useful and give beneficial for the

following:



1) The findings of this study can be used for twitter followers to help
overcome the difficulties in interpreting tweets containing ellipsis and
ambiguity.

2) The findings of this study are also suggested to be used for further
researchers as reference to conduct in-depth research about linguistic

development in social media.
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