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CONCL USIONS AND SUGGESTIONS 

5 •. 1 Conclu sions 

After analyzing the data, some conclu~ions arc drawn us the 

fo llowing; 

(I) The dominant languuge s ty le used in male and female status is 

consultative style which means using semi-fonnal language and 

provides background o f information. There are 16 statuses (48.S %) 

for male Statuses and 21 Statuses (63.6 %) for female statuses. TI1e 

second higher is casual style which means using infom1al lan,guagc 

and absence of background informa1ion. It is conducted 9 statuses 

(27.3 %) for male statuses nnd 13 statuses (39.3 %) lor female 

s tatuses. Last, fonna l Slylc (us ing fonna l language and less of 

background information) which only ~Ound in male status with 8 

s tatuses (24.2 %). 

(2) The ways of male comn1unic.nting are giving advice. in£ormation. 

and raise conflict, while the woys o f female communicating are 

understanding~ fec:lin8. and compromise. for male. the highly way of 

communicating is giving advice with 13 s tatuses or equals with 39.4 

o/o and for female's is feeling w i1 h I 7 suu-uses o r equal with S I.S %. 

The difference between mu le and fernu le way~ of communicating arc 

a) Males use advice (39.4 %) more than females (24.2 %) 
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b) Females use feeling (5 I .5 o/o) more than males (36.5 o/o) 

(3) 1lle Qlain purpose of communica tion of male and femaJe i s showing 

feeling. It s hows that 19 Staluses (57.6 o/o) ma le statuses and 15 

s tatuses (45.4 %) !Cm ulc statuses are showing feeling. The othCI' 

purposes w hich exist in Faccbook statuses arc Giving ad v ice with 7 

s lntuscs (21.2 %) of ma le s tmuscs. wh ile I 2 slatuscs (36.4 %) o f 

female statuses; Identity construction with 4 statuses (12.1 o/o) of 

male~ \Vhile 2 statuses (6. 1 o/o); Giving information with 1 statuses 

(3 o/o) of male statuses, while 3 s 1n1uscs (9. 1 o/o); Praying with 2 

statuses (6.1 o/o) of male, while 1 StiiiUS (3 o/o) of female. 

5.2 S uggestions 

In re la tio n to the conc lusions. s uggestions are st.age;:d as the 

following. 

( I) The lecturers who play an impOrtan t role in teac hing 

sociolinguistics, technologies. language and communicatio n can add 

this research to be the a.dditionul resources in reach ing since social 

media as one of the famous nnd interesling subjects to discuss. 

(2) The leciUrcrs can use Fnccbook as a media to have social 

imeraclions and share knowledge wi1h sruderns. 

(3) To the other researcher, it is expecled to do more rese-arch about 

ltm guage in social m edia f rom ditierenl emphasis. 


