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the users, who chat through Internet that make their conversation become more interesting

and efficient.

used in dai ication at home (Holmes, 1992:31).

an, Williams & Cristine (1976) assert that different oommu&n media ena

@m levels of experience of the social presence of individual wh
w;munimﬁng the level of experience of the social presence of other people i

’uality of medium.

— Since the presence of IM as one of the media of communication has
z\reloped among the business people, it will be interesting to discuss the
?imnmmelanguagemdwmofﬂleuser,aslangmgeandculmre itself is the

m past generation to the next generation. Everything is changed, there is nothing

in %voﬂd, including the language as part of culture. Kroeber & K]uc@ 19

that are lmmub given by nature.
Ntvlon,Mc ly-hold values of analyzing

pnesia is a multic
and behave. With the cultur

ast generation, who taught how to

speak, how to act, how to treat people, how to dress up and many others as they belong to

4



communication work well. Despite the features that all share, each has its own

characteristics.

First, mass messages are aimed at a large audience without any

een sender and receivers. Second, most of the messages sent via mas ication

>channels are developed, or at least financed,by large organizations. In

communication is far less personal and more of a product than the other types. U
i

z Finally, mass communication is almost always controlled by many gahn
ine what messages will be delivered to consumers, how they will be
en they will be delivered. Sponsors (whether corporate or gov , editors,

, reporters, and executives all have the power to influence mwssages n ways

that don’t affect most other types.

Public communication occurs when a group becomes too large for all members to

contribute. One characteristic of public communication is an unequal amount of speaking.

15



One or more people are likely to deliver their remarks to the remaining members, who act as

an audience. This leads to a second characteristic of public settings: limited verbal feedback.

ristics that are not present in a dyad. For instance, two or more mem
can form a coalition to defend their position against other members, whereas in a dyad

n&ﬁ face each other on their own, without support from others, &

would not dare if they were alone or in a dyad. With their greater size, groups also have the

ability to be more creative than dyads. Finally, communication in groups is affected strongly

by the type of leader who is in a position of authority.
16



d. Dyadic/Interpersonal Communication

This form of communication describes the interactions of two or more people. The

ications comeﬁjhﬂ It is more_persuasive
it involves the interpl and gestares, the warmth

ofhué~ ss and in fact all the five senses. The fedbac #;.a

ﬁ.'...m... el

: Inﬂ'apersonalCommunicaﬁoniscommuniaﬁonwilhinthePwPlem :
engage in intrapersonal communication when they are thinking, listening, daydrea

=
lmdym&aeaﬁng,mnwmphﬁngudrmhg.ﬁeymboﬁmmd destinatiol

of communication. They use their brain waves as a channel; and the o1

oaghts or ideas, sometimes decisions, and sometimes actions or buhaviors.a

@ They still communicate within the context or environment. Thei e and other
50C

considerations shape the environment. This communication w ¢ motivate

Based on the channels used for communicating, the process of communication can be

broadly classified as verbal communication and non-verbal communication. Verbal
17



communication includes written and oral communication whereas the non-verbal

communication includes body language, facial expressions and visuals diagrams or pictures

used for communication.

> Spoken conversations or dialogs are influenced by voice modulation, mlnm .
and

even the speed and clarity of speaking. The other type of verbal co n is
A

itten communication. Written communication can be either via snail mail, ail. The
ie:iveness of written communication depends on the style of writing, vu}
9@&; clarity and precision of language. z
b. %nverbal Communication

expressions on a person’s face say a lot about his’/her mood. On the other hand gestures like a

handshake, a smile or a hug can independently convey emotions. Non verbal communication

18



can also be in the form of pictorial representations, signboards, or even photographs,

sketches and paintings.

broad categories of

are formal and informal communic

w Formal Communication %
> Formal communication includes all the instances whereomnmunmatmnm)u

‘asetfmmalﬁjrmat.’l‘ypically,;thismincludeallsortsofbusinessomnme

mexmrcauou. The style of communication in this form is very formal and Oﬂitb

communication. Formal communication can also occur between two strangers whe
m@ the first time. Hence, formal communication is straightforward, @l and

ecise and has a stringent and rigid tone to it.

.Azll\ll\f"<>

Informal communication includes instances of free unrestrained communication

between people who share a casual rapport with each other. Informal communication

19
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