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mos i nt point of this rescarch is that how those local buste
and those foreign business people as the importers wh
kn met one another. who have many differences ( they are d1

; of languages, cultures, citizenships, personal backgrounds,

edge, levels of their aconomy. and so on ) which cventually can obtdl
business transactions. The findings indicate that there are some spe

iness terms used or produced hy these business people, namely @ abbreviatio
d acronyms. The findings also describe that using words in abreviations
cronyms and numbers which are automatically related to some business activities
in banking. shipping and exports and imports businesses. The findings also

describe that using terminologies in abbreviations and acronyms were the
dominant ones of speeail terms used. This shows that the linguistic realizations
I found out in the special terms used by these business people ( exporters and
importers ) through the International Network ( Internet ) had not been so
surprised in perticular aspect both in languistic and socmlogtcal aspects. It is
xpected that findings of this research can give some positive advantages for
ose local business people as the exporters, pemcularly, and any person who

s this research in general. a
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