CHAPTER1

INTRODUCTION

1.1 The Background of the .

and of bus“: ectronic machine then. According 1 er and
Yadon 4 : 138 ) there arc live points that we have to have in ou

it the Internet. First, the Internet is a global network. enabling (C;‘i

we

peo connect o the rest of the world. Second, the intcrnet provides easy ace

al market, matching buyers and sellers across national boundaries. ‘Third, th

Aal

et is an efficient distribution too V.."- ran 10N £0S s Eg rth the lnterme

smull business play in a big business arena. Finally, the Tntcrnet shortens a company’s

'_lu market. As we can imagine, if a buycr has to make a telephone call, he has to

z more money. The more lime he needs to talk on the telephone, the more muncyh
?ms 1 spend for it. And if a buyer, for example. has to visit his customer o
C

ers in another country, he has to spend not only a lot of time, energy, and a lot

more %« but he also has to sacrifice something. 8

It was sin when the first computer business ap mfom‘latio
gv has cl ﬂﬁ obe ( i
Award,2002:35). In running any Kinds i ither'Itgal or illegalsbiis :

om mainframes to

through the Internationa




accounting system, the personal computer ( PC ) revolution, local area nctworks, and

enlerprise resource planning have all a hand in shaping today’s business organization.

- and closer to the iniqui ty of the telephom

“gi particularly, those i G&y
L]

orld. Basically, the internet is the infrast

Ii large companies that manage individual networks, the Internct becomes

m“ﬂon highway that makes the information stored on thousands of comp

ide availablc (0 millions of people everywhere™. Most business people now use

‘nesses. That is one of the reasons why they nccd the Internet. As what Ramstad (U
) . says that “ For all dircctions the Internet has taken and all the companies it has

ed, this technology was first developed as a toll for people to keep in touch wit

@thcr“.

%ides the Internet, business people use a language to express what b&s

formal language is used ins world class business is

{3




usually conducted in a formal situation so automatically formal language is used. It is
believed that the use of a language is normally associated with the form of a language

which means that the purpose is re he form of the language use. For

d in business ncgotiation ( buying & elling processes )

ple isNﬂEfm at the langu:
, and it 1s also &\c 4

example, the language

thal we realize in the global markcts is that some business people can run
ir ness merely just in a very short time, one or two times doing busings

ions, then business is gone. Some can run in a bit longer time. But some

very satisfied.

In running international class business activities, the writer finds out that there
Z\mlly two main factors to manage a long business term and business relationship.

?& is that busincss person must have some rclated and eligible informatio
1

ation is the second most expensive one in running a business and it is still

rcgard%’y expensive for some certain class of people, of course. It depend%

ich on how much capital onc has to spend in order to obtain a piece of world business

Uter has spent a lot of money to learn E
still oi"bl
gan_obtain an Jﬁs ass business i

108t expensive thing in

to ma

ght fron

second one is that “trus(”, A




running any business in this world. The writer strongly believes that if your business

partners can not trust you any longer it can destroy the business that you have built up

previously. In another words, if information in your hand, but

there is no one cangfust vou. Then the questions is that how can

there is no business ﬁ:t yN
businéss . that i & d the amwer can va

ane Gusl& . ( a collee importer from Wyoming, USA )

a busincss if

trust is ber one quality in running a world or global business™. 1.

=Anothcr related question is that, if one has no information in hand at all,

¢ lots of people who can trust him. Then the possible question that we can risc is

‘an he conduct or manage a global business ? The answer vary. To run a long te

gpbusiness rclation is not as simple as of buying a pair of shocks. Communicationc
agh the tclephone and e-mail or letters remain merely insufficient. Sometimes

or paying a visil is essential. By having a face to face communication, a deeper
business rclationship can be convenicently built up. The things that we hav

have in mind is that, how a business person can run a business with the people that he

has & known, has never met before, and that the people who have c-om%’n

ifferent countries, differcnt religions, cultural backgrounds, countries’ philosophies,

umber. The d:t Mc they both ta

there is no problem for the 1m

seller’s Bant

al amount of money.




Bascd on the background of this research, it is cssential that written business

messages be studied in runping those export and import business activities. Despite the

fact that some local exporters aresnot ' rite English business messages.

They are very familiaewith those export and import written message§y( business tetxs )

inologi e wnNu Eu ey asih

y 8 t up this problem. ﬁ £

. itt: bove, this research is conducted. Onc of ?\inent

chmn@of c-commercee is its brevity, resulting in almost all elliptical S.
T*m is how much is the e-commerce text elided. This is the basis fi

ng this study. g

upon t

1 4|
“he Problems of the Study

-
z The problems in this study are formulated as follows :

" ,1. What elements of experiential function ure normally elided in texts of

¢ — commerce?

& What is dominantly elided experientially in ¢ — commerce texts? 8

3. Why are the texts of ¢ — commerce elided they way they are?

The study Vis, aimed at inves

abjcctives are ;




1. 1o investigate elliptical elements,

2. to derive the dominant ellipses, and

1o rcason, in terms.of can he occurance of ellipses in the

his study investigates some ellipses in written English businsvgcs
a number of local exporters and foreign importers. Secondly, the study deal
me common abbreviations in export and import business messages. ‘l"hirdlg

is focused on some very common terminologies ( including the abbreviations an

>nyms Y in exports and imports business acfivities conducted between thosc local

pexporters and those foreign importers.

Theoritically, the findings of the study are expected to add new horizons on the

appl%n of systemic functional linguistics ( FSL ) theories to texts of e—comr@

ractically, the findings are expected to be significant and uscful as an input for some

eal exporters hQing their own business in the future, anv
future ‘exporters or pon~s brtm:e &s o :
as a reference to plan a r fu Siness communieation bctween an

exporter and an importer in Wi

.5. The Significance of the Study h

Sages on exports and imports. In




order words, the findings of this study will provide more knowledge and information for

Indonesian cxporters, particularly, and those business people who want to be an

exporter or an importer to :

ly wnh their forei

late those business of export and i Imports term

10 m:dcrstand read new business contract easily.
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be able to read those business abbreviations in expott and import businesscs.
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